
 

 

 

Website: - https://www.legear.com.au/ 

Industry: - Armed Forces Gear/Products 

City/State/Country: -Australia 

Monthly Budget: -$1000/M (its depends upon how much we converting sales) 



Challenge/Objective at beginning of the campaign:- Data:- (1 Feb – 31st April 2018) 

 

 
1. Low volume of Conversions. 

2. Clicks were low. 

3. CTR were low. 

4. Conversion Value was low. 

 



Achievements – ROI/Clicks/Sales/Spend reduction or anything else you can think of. 

 

1) Conversion Increased:  42.12% 

2) Click Increased by : 25.28% 

3) CTR increased by : 0.41% 

4) Conversion Value increased by 20.20% 

 



Currently Running Ad:- 

 

 

 

 

 



 
 
 
 
 

- Specific strategies have been drafted to maximize the brand of the client on Facebook 

- We have done Optimizations on the basis of Devices, Age, Sex, Location etc 

- Shopping campaigns are being created to take the project to the next level 

- New strategies are being used to get high quality traffic to the campaigns and that means 

more sales 

- On the basis of data moving forward, we will optimize the campaigns to further reduce the 

cost per conversion and try to maximize the clicks from the campaigns within the same spend 
 

 

 

 

 



If available, month wise data so that I can make a graph out of it.  

 


